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Research Questions

• Is	there	an endowment	effect	in	the	UK	housing	market?

• Does	endowment	effect	change	with	market	condition?	

• Related questions:
• How are house prices estimated?
• What is endowment effect?
• How does endowment effect manifest itself in housing market?



House price estimation
• The rational approach

• Hedonic price modelling
• Observational data
• Revealed preference
• An application of multiple linear regression
• A	technique	to	estimate	economic	values	for	factors	that	directly	affect	
market	prices



Hedonic price modelling
• Classic readings

• Waugh, F.V. (1928) Quality factors influencing vegetable prices. Journal of Farm 
Economics 10(2):185-196.

• Court, A.T. (1939) Hedonic price indexes in automotive examples. in The Dynamics 
of Automobile Demand. New York: The General Motors Corporation, pp.99-117.

• Ridker & Henning (1967) The determinants of property values with special 
reference to air pollution. Review of Economics and Statistics 49: 246-257.

• Rosen, S. (1974). Hedonic prices and implicit markets: product differentiation in 
pure competition. Journal of Political Economy 82, 34-55.



Hedonic	Price	Modelling

• The model

• Interpretation:
• Pi: House prices (not	directly	observable, but are	determined	by	attributes)
• Si: Structural characteristics such as size and floor level
• Ni: Neighborhood characteristics such as distance to city centre
• Ti: Time dummies to capture price trend (or macroeconomic trend)
• 𝛼! and 𝛽!	indicate	the	marginal	economic	values	of	attributes
• Price	is	found	by	adding	up	all	attributes’	economic	values	
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Hedonic	Price	Modelling	
• Challenges

• Omitted variable bias: there is always some information missing from the
dataset; impossible to know the value of all house price determinants
(e.g., internal decoration is difficult to quantify).
• Specification errors: not all housing attributes are linearly related to
prices. Size, age and floor levels are known to have non-linear
relationship with prices. Other attributes are less clear.
• As a result, valuations and index number estimations from hedonic price
models can be misleading



Hedonic price modelling
• Applications

• Waltert,	F.,	&	Schlapfer,	F.	(2010).	Landscape	amenities	and	local	development: A	review	of	
migration,	regional	economic	and	hedonic	pricing	studies.	Ecological	Economics,	70,	141-152.

• Yoo,	S.,	&	Wagner,	J.	E.	(2016).	A	review	of	the	hedonic	literatures	in	environmental	amenities	
from	open	space:	A traditional	econometric	vs.	spatial	econometric	model.	International	Journal	
of	Urban	Sciences,	20,	141-166.

• Hu,	X.	B.,	Yang,	Y.,	&	Park,	S.	(2019).	A	meta-regression	on	the	effect	of	online	ratings	on	hotel	
room	rates.	International	Journal	of	Contemporary	Hospitality	Management,	31,	4438-4461.

• Nicholls,	S.	(2019).	Impacts	of	environmental	disturbances on	housing	prices:	A	review	of	the	
hedonic	pricing	literature.	Journal	of	Environmental	Management,	246,	1-10.

• Turnbull,	G.	K.,	&	Zheng,	M.	R.	(2021).	A	Meta-Analysis	of	School	Quality	Capitalization	in	US	
House	Prices.	Real	Estate	Economics.	49(4):	1120–1171.



Case	Study:
The weekly index

based on transactions
handled by a large
agency in Hong Kong
(20 – 40%market

share)

https://hk.centanet.co
m/CCI/

https://hk.centanet.com/CCI/
https://hk.centanet.com/CCI/




Case	Study:	Centa-City	Index	(Hong	Kong)

The	old	online	
free	valuation	
system	(2004)



Case	Study:	Centa-City	Index	(Hong	Kong)
• Centa–City Price Index – methods

• For estate e, a hedonic price price model is estimated by using data from a chosen 12 months period

• A representative unit is determined by using the average value of 𝑆! and 𝑁! across all estates. Let’s call
them 𝑆" and 𝑁"

• In each period t, all transactions are adjusted to have the same attributes 𝑆" and 𝑁" . This gives us the
adjusted unit price for unit i in estate e.

• The adjusted prices are averaged across all estates (based on the total sellable area in each estate) to form
the total market value. It is then compared to the same adjusted market value in the last period to calculate
the index.
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Case	Study:	Centa-City	Index	(Hong	Kong)
• Centa–City Price Index – methods

Month 1: A small house was sold

Size = 100 squared metres
Age = 5 years old
Unit Price = 1000 HKD
Price index = 100

Month 2: A large house was sold

Size = 200 squared metres
Age = 1 years old
Unit Price = 3000 HKD
Price index = 3000/1000 ×100=300 (???)

Hedonic price model for this area: .𝑃 = 500 + 20×𝑆𝑖𝑧𝑒 − 100×𝐴𝑔𝑒

Month 1: A small house was sold

The adjusted price is
1000 +(150-100) ×20+(3-5) ×(-100) = 1000 +
1000 + 200 = 2200HKD

Price index = 100

Representative unit: size = 150, age = 3

Month 2: A large house was sold

The adjusted price is
3000 +(150-200) ×20+(3-1) ×(-100) = 3000 -
1000 -300 = 1700 HKD

Price index = 1700/2200 × 100 = 77



Case	Study:	Centa-City	Index	(Hong	Kong)
• Centa–City Price Index – methods

• The	average	adjusted	unit	price	for	estate	ewith	m units	sold	in	period	t

• The	index	in	this	period	is	estimated	as	follows	(𝑊# is	determined	based	on	total	sellable	area)

• Valuation	of	apartment	n from	estate	e in	period	t
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Case	Study:	Centa-City	Index	(Hong	Kong)
• The methods are not complicated. Any one of us can do it with a one-day training
session

• The index needs to be updated weekly. There is little room for errors.
• The index has been released weekly since 1999 with 18 estates. Now it has over 100
estates. The methods needs to be straightforward and robust enough for such
adjustments.

• The index has been widely quoted as a reliable measurement of house prices in Hong
Kong. A major HK bank closed its valuation department and used CCI valuations
instead, because CCI valuations are more accurate and free.

• The key is the data. You cannot find such good data elsewhere.
• If you considering research topic for postgraduate dissertations, the technical aspects
of hedonic price modelling is probably not a good idea. Focus on the applications
instead.



Contingent valuation method
• Stated preference

• Willingness-to-pay (WTP), willingness-to-accept (WTA), and willingness-to-sell (WTS)

• Uses survey questionnaires or experiments to generate variables in an artificial 
environment: respondents are asked for monetary values they are willing to place on a 
good or service (WTP or WTA) or to transact (WTS). 

• Widely used for the valuation of public goods, such as clean air acts and ocean 
protection schemes

• A tool for valuation of goods and services where open market prices are unavailable

• Caution: Politically correct answers; free-riders; lack of market information; … 

Everybody Lies! 



Contingent valuation method
• Schmidt,	J.	and	T.	H.	A.	Bijmolt	(2019).	"Accurately	measuring	willingness	to	
pay	for	consumer	goods:	a	meta-analysis	of	the	hypothetical	bias."	Journal	of	
the	Academy	of	Marketing	Science.	48:	499–518.
• Hypothetical bias: the difference between the hypothetically measured WTP 

(HWTP) and real WTP (RWTP)
• 77 studies in 47 papers; 115 effect sizes (pairs)
• Selection criteria: both WTPs are reported, with mean and standard deviation
• On average, the hypothetical bias is 21%
• Indirect HWTA estimation methods overestimate RWTP significantly stronger than 

direct methods
• The hypothetical bias is greater for higher valued products, specialty goods, and 

within-subject designs



Endowment effect
• Definition:	Endowment	effect	is	the	difference	between	an	individual’s	
minimum	willing-to-accept	(WTA)	to	sell	a	product	that	he/she	owns	and	
the	maximum	willing-to-pay	(WTP)	to	purchase	the	product.	It	is	also	called
the	WTA-WTP	gap.	
• Richard	Thaler	coined	this	term	in	his	1980	paper:	Thaler,	R.	(1980).	"Toward	a	
positive	theory	of	consumer	choice."	Journal	of	Economic	Behavior &	
Organization 1(1):	39-60.

• Comprehensively	tested	in	Kahneman,	D.,	et	al.	(1990).	"Experimental	tests	of	
the	endowment	effect	and	the	Coase	theorem."	Journal	of	Political	Economy	
98(6):	1325-1348.



Endowment effect

• Theory and models



Endowment effect
• Kahneman,	D.,	Knetsch,	J.	L.,	and	Thaler,	R.	H.	(1990).	"Experimental	tests	of	the	
endowment	effect	and	the	Coase	theorem."	Journal	of	Political	Economy	98(6):	
1325-1348.
• Studied instant endowment effect: the value that an individual assigns to objects increase 

substantially as soon as ownership is established (previous studies investigated goods with 
much longer possessions only). 

• Large sample size: over 700 participants in multiple experiments. 
• Consumption goods: mug, pen, binoculars and chocolate bars
• Introduced learning opportunity: repeated market trials, full feedback available at the end of 

each trial. 
• Conclusion: endowment effect and loss aversion are fundamental characteristics of 

preferences



Endowment effect
• Kahneman,	D.,	Knetsch,	J.	L.,	and	Thaler,	R.	H.	(1990).	"Experimental	tests	of	the	
endowment	effect	and	the	Coase	theorem."	Journal	of	Political	Economy	98(6):	
1325-1348.

Experiment	1:	

44	undergraduate	
students	in	an	
advanced	law	and	
economics	class	at	
Cornell	University



Endowment effect
• Field	evidence:	

• List, J. A. (2003). "Does market experience eliminate market anomalies?" Quarterly Journal 
of Economics 118(1): 41-71.

• List, J. A. (2004). "Substitutability, experience, and the value disparity: evidence from the 
marketplace." Journal of Environmental Economics and Management 47(3): 486-509.

• List, J. A. (2011). "Does Market Experience Eliminate Market Anomalies? The Case of 
Exogenous Market Experience." American Economic Review 101(3): 313-317.

• List (2003) and List (2004) treated market experience endogenously (i.e., participants 
decided on their own whether to trade repeatedly or not)

• List (2011) introduced market experience exogenously (choose respondents with no 
experience in the first round, split them into two groups (NON-EXP and EXP), and ‘train’ 
the EXP group to be more experienced over future rounds). 



Endowment effect
• List	(2003,	2004,	and	2011):	

• Two treatments: In treatment 1 a respondent is endowed with good A and has the option to 
trade it for good B. In treatment 2, a different respondent is endowed with good B and has 
the option to trade it for good A. Respondents are assigned to the two treatments randomly.

• Null hypothesis: the ratio of exchange in the two treatments is 50% (no endowment effect)
• Alternative hypothesis: the ratio of exchange in the two treatments is less than 50% 

(endowment effect)
• Field experiment: Sportscard show and Disneyland
• Well-functioning marketplace: large number of active traders, transparent and updated 

market information, low transaction costs. 
• Steps: (1) give a respondent A/B, (2) complete a survey, (3) show B/A and ask if trade, and 

(4) conclude the transaction and exit. 





• Out	of	the	148	
participants	in	
experiment	1,	108	
agreed	to	meet	John	
List	in	the	next	year’s	
sportcards	show.	72	
eventually	showed	up:	
53	nondealers	and	19	
dealers.	

• An	additional	question	
to	estimate	the	
experience	of	
nondealers	(number	of	
trades	per	month)



• List, J. A. (2011). "Does Market Experience Eliminate Market Anomalies? The Case of 
Exogenous Market Experience." American Economic Review 101(3): 313-317.

• Endowment effect identified

• Market experience matters

• Question: 
• Does it apply to housing market?

• Are there chances to practice?

Endowment effect



• Bao, H. X. H. and C. M. Gong (2016). "Endowment effect and housing decisions." 
International Journal of Strategic Property Management 20(4): 341-353.
• Field experiment

• Conducted in May 2013 by the Institute of Statistical Survey (ISS) of Renmin University of 
China. A total of 20 interviewers were recruited and trained by ISS, and the interviews were 
carried out at 10 local branches of Centaline Real Estate Brokerage across the six main 
districts of Beijing.

• Potential home sellers and buyers only

• The interview lasted about 10 minutes on average

• A total of 567 complete questionnaires were collected, with a response rate of 57%

Endowment effect	–	evidence	from	housing	markets



• Bao, H. X. H. and C. M. Gong (2016). "Endowment effect and housing decisions." 
International Journal of Strategic Property Management 20(4): 341-353.

Endowment effect	–	evidence	from	housing	markets



• Bao, H. X. H. and C. M. 
Gong (2016). 
"Endowment effect and 
housing decisions." 
International Journal of 
Strategic Property 
Management 20(4): 341-
353.

Endowment effect	
–	evidence	from	
housing	markets



Online	Panel	Data
• Online	Panel	(OP):	An	electronic	database	of	registrants	who	have	
indicated	a	willingness	to	participate	in	future	web-based	research	
studies

• Online	panel	data	(OPD):	the	data	derived	from	an	OP

• Online	panel	platform	(OPP):	the	host	that	provides	access	to	the	OP.	
For	example,	Amazon	Mechanical	Turk	and	Qualtrics



Online panel data
• Porter, C., et al. (2019). "The Use of Online Panel Data in Management Research: 

A Review and Recommendations." Journal of Management 45(1): 319-344.

• A review of 804 OPD-based studies in 439 articles from 13 top management 
journals between 2006 and 2017 
• 26 online panel platforms (“brokers”) identified

• Offer specific guidance to authors, reviewers, and editors
• Facilitate a common understanding of OPD and its utility and providing 

recommendations regarding when and how to use OPD and how and where 
to publish it



Online panel data
• Porter, C., et al. (2019). "The Use of Online Panel Data in Management Research: A Review and 

Recommendations." Journal of Management 45(1): 319-344.

1. Academy	of	Management	Journal
2. Administrative	Science	Quarterly
3. Journal	of	Applied	Psychology
4. Journal	of	International	Business	Studies
5. Journal	of	Management
6. Journal	of	Organizational	Behavior
7. Leadership	Quarterly
8. Management	Science
9. Organizational	Behavior and	Human	Decision	Processes
10. Organization	Science
11. Personnel	Psychology
12. Strategic	Entrepreneurship	Journal
13. Strategic	Management	Journal



Online panel data
• Porter, C., et al. (2019). "The Use of Online Panel Data in Management Research: A Review and 

Recommendations." Journal of Management 45(1): 319-344.



Online	Panel	Data
• Concerns:
• Lack	of	representativeness:	Stritch,	J.	M.,	et	al.	(2017).	"The	Opportunities	

and	Limitations	of	Using	Mechanical	Turk	(MTURK)	in	Public	
Administration	and	Management	Scholarship."	International	Public	
Management	Journal 20(3):	489-511.

• Non-naivety:	Chandler,	J.,	et	al.	(2014).	"Nonnaivete among	Amazon	
Mechanical	Turk	workers:	Consequences	and	solutions	for	behavioral
researchers."	Behavior Research	Methods	46(1):	112-130.	

• Sub-par	data	quality:	Hauser,	D.	J.	and	N.	Schwarz	(2016).	"Attentive	
Turkers:	MTurk participants	perform	better	on	online	attention	checks	than	
do	subject	pool	participants."	Behavior Research	Methods	48(1):	400-407.



Online	Panel	Data
• Guidelines:
• Aguinis,	H.,	et	al.	(2021).	"MTurk Research:	Review	and	

Recommendations."	Journal	of	Management	47(4):	823-837.
• Buhrmester,	M.	D.,	et	al.	(2018).	"An	Evaluation	of	Amazon's	

Mechanical	Turk,	Its	Rapid	Rise,	and	Its	Effective	Use."	Perspectives	on	
Psychological	Science 13(2):	149-154.

• Goodman,	J.	K.	and	G.	Paolacci (2017).	"Crowdsourcing	Consumer	
Research."	Journal	of	Consumer	Research	44(1):	196-210.

• Peer,	E.,	et	al.	(2017).	"Beyond	the	Turk:	Alternative	platforms	for	
crowdsourcing	behavioral research."	Journal	of	Experimental	Social	
Psychology 70:	153-163.





Online	Panel	Data

• Aguinis,	H.,	et	al.	
(2021).	"MTurk
Research:	Review	and	
Recommendations."	
Journal	of	Management	
47(4):	823-837.









• Advantages:	

• Vast	number	of	participants	from	across	the	globe,	not	just	the	WEIRD	(Western,	Educated,	
Industrialized,	Rich,	and	Democratic)!

• Low	cost

• Quick	turnaround

• Excellent	platform	for	preliminary	or	pilot	studies

• Limitations:

• Non-naivety:	‘workers’.	

• Lack	of	representativeness:	not	everybody	goes	online

• Sub-par	data	quality:	lack	of	incentives	to	treat	the	survey	seriously

• …
41

Online	Panel	Data



• Investigating	Transportation	Demand	Management	Strategies:	The	Case	of	Tradable	Parking	
Permits
• Platform:	Amazon	TurkPrime (Prime	Panels	Concierge	Service)	– we	cannot	use	the	standard	MTurk
because	the	‘workers’	are	primarily	Americans	(75%)	and	Indians	(16%).	

• Pre-screening	filters:	Chinese	residents,	car-owners,	living	in	high-rise	apartments	in	10	large	cities	
that	are	known	to	have	parking	constraints

• A	free	pilot	run	of	60	observations

• Sample	size:	500	(100	controls,	100	for	each	of	the	three	social	nudges,	and	100	for	robustness	check)

• Time	to	collect	the	sample:	7	days
• Costs:		$9	per	complete	questionnaire,	$4,500	in	total

• Quality	of	data:	Reasonable.	A	bot	was	overlooked	by	the	platform!	

• Overall	experience	with	the	platform:	Three	Stars	(not	easy	to	use	–	too	many	emails;	quality	control	
concerns	–	a	black	box!)

My experience and observations

42

https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3436010
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3436010


• Investigating	Transportation	Demand	Management	Strategies:	The	Case	of	Tradable	Parking	Permits

• The	findings	are	consistent	with	existing	evidence	obtained	through lab experiments with students.

• Helen	X.	H.	Bao	and	Joelle	Ng	(2022).	Tradable	Parking	Permits	as	a	Transportation	Demand	Management	Strategy:	A	
Behavioural	Investigation.	Cities,	Volume	120,	Article	ID:	103463.

Table 1 Price sequences used in experiment (in RMB)
Sequence Apr-18 May-18 Jun-18 Jul-18 Aug-18 Sep-18 Oct-18 Nov-18 Dec-18 Jan-19 Average Ave WTP Sd WTP Ave WTA Sd WTA

1 60 80 80 73.3 83.2 21.4 69.1 8.8
2 80 60 80 100 80.0 92.0 32.1 74.7 14.0
3 80 100 80 60 80.0 83.7 13.0 69.0 11.7
4 80 60 70 80 100 90 80.0 89.2 10.7 73.9 11.1
5 80 100 90 80 60 70 80.0 85.3 10.5 70.6 10.5
6 70 90 110 90 80 90 100 90.0 97.5 41.3 81.4 12.0
7 70 90 110 90 100 90 80 90.0 92.2 11.3 77.1 10.7
8 80 100 80 60 60 76.0 80.9 13.0 66.2 10.2
9 80 80 80 80 60 76.0 76.9 9.8 66.5 9.9
10 70 80 110 80 70 70 70 70 77.5 84.7 13.6 71.1 7.4
11 70 80 80 80 80 80 80 80 78.8 81.1 6.2 74.7 7.3
12 80 50 80 60 80 100 80 75.7 88.1 36.7 68.6 12.6
13 80 50 80 70 80 90 80 75.7 82.9 8.5 68.8 11.8
14 100 80 80 80 80 84.0 85.9 9.9 78.2 9.5
15 100 100 80 60 80 84.0 88.1 9.6 73.0 11.1
16 84 80 80 80 80 80 80 80 80 80 80.4 82.5 8.4 78.4 6.6
17 84 80 60 80 84 84 84 84 84 80 80.4 84.0 9.3 73.6 10.1
18 100 90 80 80 80 80 80 80 83.8 85.9 8.7 79.2 7.0
19 100 90 80 90 90 80 60 80 83.8 88.5 8.2 74.1 11.0
20 60 60 80 66.7 79.0 9.4 67.9 9.5
21 80 60 80 100 100 100 100 80 87.5 90.9 10.3 74.9 12.5
22 80 100 80 60 60 60 60 80 72.5 84.8 11.1 68.8 10.7
23 80 100 100 100 100 80 60 80 87.5 90.5 9.5 75.5 12.7
24 80 60 60 60 60 80 100 80 72.5 85.5 38.5 69.1 10.4

Table 2 Pair sequences for each factor
Factor Pairs of sequences
Current price 2 and 3 4 and 5 6 and 7

Average price 1 and 20 21 and 22 23 and 24

Highest price 8 and 9 10 and 11 12 and 13

Lowest price 14 and 15 16 and 17 18 and 19

My experience and observations
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• Housing quality, residential satisfaction, and mental health: empirical evidence
from China
• Platform:	Credamo.	
• Pre-screening	filters:	experience score, feedback score, cities, employed, computer interface
• Sample	size:	700	
• Time	to	collect	the	sample:	1 May – 17 June 2022
• Costs:		10RMB per valid questionnaire
• Quality	of	data:	Good.
• Extras: time taken to complete each question; many useful filters (cities/provinces and
occupation types, etc.); allows follow-ups (i.e., interviewing respondents from previous
rounds).	

• Overall	experience	with	the	platform:	Four	Stars	(users are primarily students)

My experience and observations

44





My experience and observations
• Descriptive Statistics – Mental Health (N = 700)

46

• Descriptive Statistics – Housing Satisfaction & Housing Quality



My experience and observations
• Preliminary Analysis (dependent variables = mental health issues)

47



Case Data and Experiment Design
• Research design: based on three publications, buyer and seller versions are separated

• Baucells, M., Weber, M., Welfens, F., (2011), Reference-Point Formation and Updating. Management Science, 
57, 506-519.

• Paraschiv, C., & Chenavaz, R. (2011). Sellers' and buyers' reference point dynamics in the housing market. 
Housing Studies, 26(3), 329–352.

• Bao, H. X. H., & Gong, C. M. (2016). Endowment effect and housing decisions. International Journal of 
Strategic Property Management, 20(4), 341–353.

• Platform: Prolific

• Pre-screening filters: UK residents, home-owners, renters

• Sample size: 400 (197 home-buyers and 203 home-sellers)

• Time to collect the sample: 3 hours

• Costs:  £0.80 for the buyer questionnaire and £0.93 for the seller questionnaire 









Findings and conclusions

• PRICE: Reported WTP/WTA

• SELLER: = 1 if seller

• BUST: = 1 if down market

• SBUST = SELLER * BUST

• INI: Initial purchase price

• INTER: Intermediate price

• AO: Alternative offer

𝑃𝑅𝐼𝐶𝐸 = 𝛽! + 𝛽"𝑆𝐸𝐿𝐿𝐸𝑅 + 𝛽#𝑆𝐵𝑈𝑆𝑇 + 𝛽$𝐼𝑁𝐼 + 𝛽%𝐼𝑁𝑇𝐸𝑅 + 𝛽&𝐴𝑂 + 𝛽'𝐵𝑈𝐷𝑇
+𝛽(𝐴𝐺𝐸1 + 𝛽)𝐴𝐺𝐸2 + 𝛽*𝐴𝐺𝐸3 + 𝛽"!𝐴𝐺𝐸4 + 𝛽""𝑀𝐴𝐿𝐸 + 𝛽"#𝐸𝐷𝑈1 + 𝛽"$𝐸𝐷𝑈2
+𝛽"%𝐸𝐷𝑈3 + 𝛽"&𝐸𝐷𝑈4 + 𝛽"&𝐼𝑁𝐶𝑂𝑀𝐸1 + 𝛽"'𝐼𝑁𝐶𝑂𝑀𝐸2 + 𝛽"(𝐼𝑁𝐶𝑂𝑀𝐸3
+𝛽")𝐼𝑁𝐶𝑂𝑀𝐸4 + 𝛽"*𝐻𝐸𝑋𝑃1 + 𝛽#!𝐻𝐸𝑋𝑃2 + 𝛽#"𝐻𝐸𝑋𝑃3



Findings and conclusions
• Is there endowment effect in the UK housing market?

• If we look at the coefficient estimate of SELLER only, the answer is no

• However, this is not the complete picture, as the coefficient estimate of SBUST is significant

• Does	endowment	effect	change	with	market	condition?	
• The coefficient estimate of SBUST > 0 in all models

• SBUST=1 only when both BUST= 1 and SELLER=1

• Seller’s WTA is 5% or £18,488 higher than buyer’s WTP in a down market

• Endowment effect is caused by loss aversion

• When the market is booming, or being in the gain domain, sellers are able to overcome this 
psychological bias



Conclusions	
• A replication of Paraschiv,	C.,	&	Chenavaz,	R.	(2011)
• Endowment	effect	is	identified	in	down	market	among	UK	
homeowners
• Results	are	consistent	with	evidences	collected	by	conventional	
online	survey	and	field	experiment	(i.e.,	Baucells,	M.,	Weber,	M.,	
Welfens,	F.,	(2011),	Paraschiv,	C.,	&	Chenavaz,	R.	(2011),	and	Bao,	H.	
X.	H.,	&	Gong,	C.	M.	(2016)
• Prolific	is	a	reliable	and	efficient	platform	to	collect	data
• Helen	X.	H.	Bao	and	Rufus	Saunders	(2021).	Reference	Dependence	
in	the	UK	Housing	Market.	Housing	Studies,	forthcoming.	
https://doi.org/10.1080/02673037.2021.1935767.



Practical	session
• If	you	have	not	used	any	OPD	before,	open	one	of	the	three	OPD	
provider	website	and	register	as	a	worker	and	browse	the	HITs	(human	
intelligence	tasks)	available	to	you.	You	may	need	to	wait	for	several	
hours	for	the	account	to	be	ready.
• www.mturk.com
• www.prolific.co
• www.credamo.com

• Will	renters	be	affected	by	endowment	effect	more	or	less?	Think	about	
a	research	design	to	answer	this	question.	You	may	find	this	article	
useful:	Helen	X.	H.	Bao	and	Rufus	Saunders	(2021). Reference	
Dependence	in	the	UK	Housing	Market. Housing	Studies.
• How	about	investors	in	housing	markets?	Is	there	a	difference	between	
first-time	buyers	and	buy-to-let	investors?	Outline	a	research	plan	to	
answer	this	question.	
• Think	about	other	ways	to	improve	the	data	and	analysis	in	this	case	
study.	

http://www.mturk.com/
http://www.prolific.ac/
http://www.credamo.com/
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3436015
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3436015


Summary

• Research questions
• House price estimation
• Endowment effect
• Data and methods (Online panel data)
• Findings and discussions
• Future research directions


