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Research Questions
• How	did	local	residents	perceive	the	impact	of	Olympic	Games	on	local	
transport,	environment,	and	public	security?

• How	did	local	residents’	perception	about	the	effects	of	Olympic	Games	
influence	their	relocation	decision?	

• Related questions:
• What are the causes and consequences of gentrification
• What is the behavioural implication of expectation/anticipation/aspiration
• What is anchoring effect?
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Gentrification	defined
• Marcuse,	P.	(2015).	"Gentrification,	Social	Justice	and	Personal	Ethics."	International	Journal	of	
Urban	and	Regional	Research 39(6):	1263-1269.

• The displacement	of	a	lower-income	population	by	a	higher-income	one	through	some	
combination	of	three	forms	of	upgrading:
• Economic	upgrading––uppricing
• Physical	upgrading––redevelopment
• Social	upgrading––upscaling

• The social justice view: nobody should be displaced, everyone has the right to live in the place
she/he prefers, social inequality should not be tolerated

• Both displaced residents and gentrifiers are “the	victims	of	powerful	economic	forces	that	are	
operating	through	the	market	and	are	significantly	influencing	public	urban-policy	economic	
forces	operating	in	a	private	market	characterized	by a	return	of	capital	to	the	city.” – the evil
invisible hand!
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Gentrification	defined
• Ley,	D.	and	S.	Y.	Teo	(2014).	"Gentrification	in	Hong	Kong?	Epistemology	vs.	Ontology."	
International	Journal	of	Urban	and	Regional	Research 38(4):	1286-1303.
• Qualitative	research:	content	analysis	of	news	articles	published	in	SCMP	(the	largest	English	
newspaper	in	Hong	Kong)	between	31	March	1984	and	31	December	2010,	and	Ming	Pao	(a	
major	Chinese	newspaper).	

• Keywords:	Displacement,	evict/evicts/evicted/eviction,	demolition,	redevelopment,	
revitalization,	urban	renewal,	and	gentrification.	

• Gentrification	is	scarcely	mentioned	(only	once)	in	the	88/47	(SCMP/Ming	Pao)	newspaper	
accounts	identified.	

• the	term	‘gentrification’	is	rarely	used	to	organize	knowledge	about	neighbourhood	change,	
either	in	the	academic	literature	or	in	public	culture	as	revealed	through	media	analysis	and	
supported	by	local	expert	opinion
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Gentrification	defined

Source:	Ley,	D.	and	S.	Y.	Teo	(2014).	"Gentrification	in	Hong	Kong?	Epistemology	vs.	Ontology."	International	Journal	of	Urban	and	Regional	Research 38(4):	1286-1303. 6



Gentrification	defined

Source:	Ley,	D.	and	S.	Y.	Teo	(2014).	"Gentrification	in	Hong	Kong?	Epistemology	vs.	Ontology."	International	Journal	of	Urban	and	Regional	Research 38(4):	1286-1303. 7



The causes of gentrification
• Smith,	N.	(1979).	"Toward	a	Theory	of	Gentrification: A	Back	to	the	City	Movement	by	
Capital,	not	People."	Journal	of	the	American	Planning	Association	45(4):	538-548.

• Rent Gap: the	disparity	between	the	potential	ground	rent	level	and	the	actual	ground	rent	
capitalized	under	the	present	land	use.

• Rent gap	is	produced	primarily	by	capital	depreciation	(which	diminishes	the	proportion	of	
the	ground	rent	able	to	be	capitalized)	and	also by	continued	urban	development	and	
expansion	(which	has	historically	raised	the	potential	ground	rent	level	in	the	inner	city)

• Often an externality, i.e., unintended outcomes, from economic development, urban
regeneration, and other activities that directly or indirectly increase ground rent level
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The causes of gentrification
• Hamnett,	C.	and	D.	Whitelegg	(2007).	"Loft	conversion	and	gentrification	in	
London:	from	industrial	to	postindustrial	land	use."	Environment	and	
Planning	A	39(1):	106-124.
• Loft living: started from SOHO, New York in the 1950s. Artists found temporary
places to work on their projects in industrial areas.

• An example of artification- or art-led gentrification
• Local government’s consent is the key (conversation needs planning
permissions)

• Developer-led process, market oriented: back to the ‘rent gap’ theory by Smith
(1979)
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The causes of gentrification
• Hamnett,	C.	and	D.	Whitelegg	(2007).	"Loft	conversion	and	gentrification	in	London:	
from	industrial	to	postindustrial	land	use."	Environment	and	Planning	A	39(1):	106-
124.
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The causes of gentrification
• Hamnett,	C.	and	D.	Whitelegg	(2007).	"Loft	conversion	and	gentrification	in	London:	
from	industrial	to	postindustrial	land	use."	Environment	and	Planning	A	39(1):	106-
124.
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The causes of gentrification
• Wachsmuth,	D.	and	A.	Weisler	(2018).	"Airbnb	and	the	rent	gap:	
Gentrification	through	the	sharing	economy."	Environment	and	Planning	A	
50(6):	1147-1170.
• Driven by both institutional players and individual homeowners
• Airbnbfication, touristification, or buy-to-let gentrification
• An efficient way to close the rent gap by individual investors, and a product of
housing financialisation

• Creates opportunities	for	asset	appreciation
• Leads to gentrification and displacement	in	surrounding	areas
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The causes of gentrification
• Wachsmuth,	D.	and	A.	Weisler	(2018).	“Airbnb	and	the	rent	gap:	Gentrification	through	the	
sharing	economy.”	Environment	and	Planning	A 50(6):	1147-1170.
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The causes of gentrification
• Wachsmuth,	D.	and	A.	Weisler	(2018).	"Airbnb	and	the	rent	gap:	Gentrification	through	the	
sharing	economy."	Environment	and	Planning	A	50(6):	1147-1170.
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Source: https://www.reventure.app/blog/airbnb-owners-are-being-forced-to-sell
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Source: https://www.reventure.app/blog/airbnb-owners-are-being-forced-to-sell



The causes of gentrification
• UK: Paccoud,	A.	(2017).	"Buy-to-let	gentrification:	Extending	social	change	through	tenure	shifts."	
Environment	and	Planning	A 49(4):	839-856.

• Barcelona: Cocola-Gant,	A.	and	A.	Lopez-Gay	(2020).	"Transnational	gentrification,	tourism	and	the	formation	
of	'foreign	only'	enclaves	in	Barcelona."	Urban	Studies	57(15):	3025-3043.

• Lisbon: Cocola-Gant,	A.	and	A.	Gago	(2021).	“Airbnb,	buy-to-let	investment	and	tourism-driven	displacement:	
A	case	study	in	Lisbon.”	Environment	and	Planning	A. 53(7):	1671-1688.

• Chicago: Xu,	M.	H.	and	Y.	L.	Xu	(2021).	“What	happens	when	Airbnb	comes	to	the	neighborhood:	The	impact	
of	home-sharing	on	neighborhood investment.”	Regional	Science	and	Urban	Economics	88:	Article	Number	
103670.

• Toronto:	Sotomayor	L,	Tarhan	D,	Vieta	M,	et	al.	(2022)	When	students	are	house-poor:	Urban	universities,	
student	marginality,	and	the	hidden	curriculum	of	student	housing.	Cities	124.	Article	number:	103572.

• New	York:	McElroy	E	and	Vergerio	M	(forthcoming)		Automating	gentrification:	Landlord	technologies	and	
housing	justice	organizing	in	New	York	City	homes.	Environment	and	Planning	D	–	Society	&	Space.	
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Research	Frontier
• Anguelovski	I.,	Connolly	J.J.T.,	Cole	H.,	et	al.	(2022)	Green	gentrification	in	European	and	
North	American	cities.	Nature	Communications	13(1).

• Arguelles	L.,	Cole	H.	V.	S.	and	Anguelovski	I	(2022)	Rail-to-park	transformations	in	21st	
century	modern	cities:	Green	gentrification	on	track.	Environment	and	Planning	E	–	Nature	
and	Space	5(2):	810-834.

• Melstrom	R.	T.	and	Mohammadi	R.	(2022)	Residential	Mobility,	Brownfield	Remediation,	
and	Environmental	Gentrification	in	Chicago.	Land	Economics	98(1):	62-77.

• Quinton	J.,	Nesbitt	L.	and	Sax	D.	(forthcoming).	How	well	do	we	know	green	gentrification?	
A	systematic	review	of	the	methods.	Progress	in	Human	Geography.

• Taylor	Z.	J.	and	Aalbers	MB	(forthcoming)	Climate	Gentrification:	Risk,	Rent,	and	
Restructuring	in	Greater	Miami.	Annals	of	the	American	Association	of	Geographers.	
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The consequences of gentrification
• Divided views and conflicting evidence, often depends on the type of data used and
the specific group of stakeholders studied (e.g., gentrifiers or the displaced)

• When macro-level data (i.e., Census data) are used, the picture is often rosier
• McKinnish,	T.,	et	al.	(2010).	"Who	gentrifies	low-income	neighborhoods?"	
Journal	of	Urban	Economics	67(2):	180-193. “Gentrification	of	predominantly	
black	neighborhoods	creates	neighborhoods	that	are	attractive	to	middle-class	
black	households.”

• When micro-level data (e.g., case studies), more problems are identified
• Chen,	H.	W.,	et	al.	(2018).	“Socio-spatial	polarization	and	the	(re-)distribution	of	
deprived	groups	in	world	cities:	A	case	study	of	Hong	Kong.”	Urban	Geography	
39(7):	969-987. “Increasing	socio-economic	and	spatial	differentiation	in	the	18	
districts	in	Hong	Kong	is	evident.” 19



The consequences of gentrification
• Recent trends

• New data and methods

• GIS + Census data (macro-level): Lin,	J.	J.,	et	al.	(2021).	"Temporal	Changes	of	
Transit-Induced	Gentrification:	A	Forty-Year	Experience	in	Tokyo,	Japan."	Annals	of	
the	American	Association	of	Geographers.

• Geotagged Twitter	data: Poorthuis,	A.,	et	al.	(2021). "Changing	neighborhoods,	
shifting	connections:	mapping	relational	geographies	of	gentrification	using	social	
media	data."	Urban	Geography.

• Georeferenced	eviction	filings (micro-level): Sims,	J.	R.	(2021). "Measuring	the	
Effect	of	Gentrification	on	Displacement:	Multifamily	Housing	and	Eviction	in	
Wisconsin's	Madison	Urban	Region."	Housing	Policy	Debate.
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The consequences of gentrification
• Poorthuis,	A.,	et	al.	(2021).	"Changing	neighborhoods,	shifting	connections:	
mapping	relational	geographies	of	gentrification	using	social	media	data."	
Urban	Geography.
• Geotagged tweets	produced	within	the	greater	Lexington,	KY1 (Kentucky, USA) area	
between	June	2012	and	December	2017	extracted	from	the	DOLLY system	at	the	
University	of	Kentucky

• Users with	at least 10	tweets,	4.4	million	tweets	by	roughly	25,000	users.
• Focus on visitors, instead of residents
• Definition of home location

1. The	census	tract	has	to be	tweeted	from	at	least	five	times	by	the	user, and

2. The	user	has	to have	tweeted	from	that	census	tract	on	at	least	five	separate	days, and

3. The	earliest	tweet	and	latest	tweet	from	that	census	tract	are	at	least	ten	days	apart.
21
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The consequences of gentrification
• Recent trends

• The focus on social and psychological aspects of disadvantaged groups
• Smith,	R.	J.,	et	al.	(2018).	"Aging	in	Place	in	Gentrifying	Neighborhoods:	Implications	
for	Physical	and	Mental	Health."	Gerontologist 58(1):	26-35.

• Yan,	J.	H.	and	H.	X.	H.	Bao	(2018).	"A	prospect	theory-based	analysis	of	housing	
satisfaction	with	relocations:	Field	evidence	from	China."	Cities 83:	193-202.

• Wynne,	L.	and	D.	Rogers	(2020). "Emplaced	Displacement	and	Public	Housing	
Redevelopment:	From	Physical	Displacement	to	Social,	Cultural,	and	Economic	
Replacement."	Housing	Policy	Debate.

• Watt,	P.	(2021). "Displacement	and	estate	demolition:	multi-scalar	place	
attachment	among	relocated	social	housing	residents	in	London."	Housing	Studies.
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The behavioural tool - Anchoring effect
• Wheel	of	fortune	experiment	(Tversky,	A.	and	D.	Kahneman,	1974,	"Judgment	under	
Uncertainty	- Heuristics	and	Biases."	Science 185(4157):	1124-1131.)
• Anchor: a starting point from which insufficient adjustment is made. It’s a broader concept
than reference point (i.e., reference points are often relevant, whilst anchor points could be
completely irrelevant to the decision)

• What’s	the	percentage	of	African	countries	in	the	United	Nations?
• Respondents spun a wheel of fortune before answering the question.
• The	wheel	was	painted	with	numbers	from	0	to	100,	but	rigged	to	show	10	or	65 only
• Respondents were asked whether	the	number	of	African	nations	in	the	United	Nations	was	
greater	than	or	less	than	that	number,	and	then	estimate	the	actual	figure

• The actual number is about 30% at the time

Scenarios Outcomes

The wheel showed 65 45%

The wheel showed 10 25%
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Anchoring effect
• Ariely,	D.,	et	al.	(2003).	"Coherent	arbitrariness":	Stable	demand	curves	without	stable	
preferences.	Quarterly	Journal	of	Economics	118(1):	73-105.
• Higher vs.	lower	two-digit	numbers	groups have huge differences	in	valuations

• 55 MBA students in a marketing research class at Carnegie	Mellon	University

• A wide range of ordinary consumer products were considered in the lab experiment

• Students were	asked	whether	they	would	buy	each	good	for	a	dollar	figure	equal	to	the	last	two	
digits	of	their	social	security	number (Price 1)

• They then state a dollar	maximum	willingness-to-pay	(WTP)	for	the	product (Price 2)

• The incentive-compatible	Becker-Degroot-Marschak procedure is used to decide whether
students can buy the product (i.e., a random generated price is lower than either Price 1 or Price
2).
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Anchoring effect

• See also: Ariely,	D.	,	2008,	Predictably	irrational	:	the	hidden	forces	that	shape	our	decisions.	
New	York,	Harper.

• Ariely,	D.,	et	al.	(2003).	"Coherent	arbitrariness":	Stable	demand	curves	without	stable	
preferences.	Quarterly	Journal	of	Economics	118(1):	73-105.
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Source:	
1.	https://www.science.org/content/article/fraudulent-data-set-raise-questions-about-superstar-honesty-researcher	
2.	https://www.economist.com/graphic-detail/2021/08/20/a-study-on-dishonesty-was-based-on-fraudulent-data
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Source:	
1.	https://datacolada.org/98	
2.	https://www.economist.com/graphic-detail/2021/08/20/a-study-on-dishonesty-was-based-on-
fraudulent-data
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Anchoring effect in housing market – lab experiment
• Scott,	P.	J.	and	C.	Lizieri (2012).	"Consumer	house	price	judgements:	new	evidence	of	
anchoring	and	arbitrary	coherence."	Journal	of	Property	Research 29(1):	49-68.
• Experiment conducted in classroom, with 139 undergraduate students (representative
of first-time homebuyers)

• 45 minutes long, with £5 paid for participation, and a potential reward of £10 or £20
depending on performance (incentive-based method)

• The last three digits of the mobile phone number is used as an arbitrary anchor (i.e.,
“write down the last three digits of your mobile telephone number as a price in
thousands of pounds”)

• Information about four properties in Cambridge was provided next (a virtual tour
including photographic and textual information)

• Estimated sale prices are reported. £20 reward if estimation is within £2000 of the true
sale price, and £10 for within £2000 and £10,000.
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Anchoring effect in housing market – lab experiment
• Scott,	P.	J.	and	C.	Lizieri (2012).	"Consumer	house	price	judgements:	new	evidence	of	
anchoring	and	arbitrary	coherence."	Journal	of	Property	Research 29(1):	49-68.

• 10 ‘anchor	buckets’ based on the
first digit of the anchor

• 0 and 9 are omitted because they ‘do
not provide reasonable anchors’

• Buckets are grouped so that the data
are effectively split into quartile by
anchors

• Data are ‘Winsorized’ to remove
extremely inaccurate answers

• F	=	1.142,	p-value	=	0.336

£246,100

£268,200
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Anchoring effect in housing market – lab experiment
• Scott,	P.	J.	and	C.	Lizieri (2012).	"Consumer	house	price	judgements:	new	evidence	of	
anchoring	and	arbitrary	coherence."	Journal	of	Property	Research 29(1):	49-68.
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Anchoring effect in housing market – lab experiment
• Scott,	P.	J.	and	C.	Lizieri (2012).	"Consumer	house	price	judgements:	new	evidence	of	
anchoring	and	arbitrary	coherence."	Journal	of	Property	Research 29(1):	49-68.

Average
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Anchoring effect in housing market – field experiment
• Seiler,	M.	J.,	V.	L.	Seiler,	et	al.	(2012).	"Mental	Accounting	and	False	Reference	Points	in	Real	
Estate	Investment	Decision	Making."	Journal	of	Behavioral Finance	13(1):	17-26.

• Field	experiment
• Actual	owners	of	investment	real	estate	properties
• Two	experiments:	in	isolation	and	as	part	of	an	overall	portfolio
• Internet-based	survey	in	2009
• 533	usable	responses
• Safety	check	throughout	the	survey,	7	questions	in	total
• Testable	hypothesis:	

• WTS	is	constant	in	all	five	scenarios	(no	disposition	effect)

• WTS	is	the	same	in	experiment	1	and	experiment	2	(no	mental	accounting)
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Anchoring effect in housing market – field experiment
• Seiler,	M.	J.,	V.	L.	Seiler,	et	al.	(2012).	"Mental	Accounting	and	False	Reference	Points	in	Real	
Estate	Investment	Decision	Making."	Journal	of	Behavioral Finance	13(1):	17-26.

• Disposition	effect:	people	are	
more	willing	to	sell	an	
investment	at	a	gain	than	they	
are	to	sell	investments	at	a	
loss,	ceteris	paribus

• Willingness-to-sell	curve:	
concave	for	returns	above	
zero	and	convex	below.	

• False	reference	point:	the	
breaking	even,	or	a	zero	
return,	in	the	willingness-to-
sell	curve.

Reflection point / 
false reference point
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Anchoring effect in housing market – field experiment
• Seiler,	M.	J.,	V.	L.	Seiler,	et	al.	(2012).	"Mental	Accounting	and	False	Reference	Points	in	Real	
Estate	Investment	Decision	Making."	Journal	of	Behavioral Finance	13(1):	17-26.
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Anchoring effect in housing market – field experiment
• Seiler,	M.	J.,	V.	L.	Seiler,	et	al.	(2012).	"Mental	Accounting	and	False	Reference	Points	in	Real	
Estate	Investment	Decision	Making."	Journal	of	Behavioral Finance	13(1):	17-26.
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Anchoring effect in housing market – field experiment
• Seiler,	M.	J.,	V.	L.	Seiler,	et	al.	(2012).	"Mental	Accounting	and	False	Reference	Points	in	Real	
Estate	Investment	Decision	Making."	Journal	of	Behavioral Finance	13(1):	17-26.
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Anchoring effect in housing market – field evidence
• Unveren,	B.	and	K.	Baycar (2019).	"Historical	evidence	for	anchoring	bias:	The	1875	
cadastral	survey	in	Istanbul."	Journal	of	Economic	Psychology	73:	1-14.

• Data source: cadastral	survey	conducted	in	1875	in	Imstanbul by	the	Turkish	
government	of	the	time

• 315	pieces	of	real	estate	from	three	regions (out of about 8,000 entries)
• Surveyors	appraised	values	of	the	real	properties,	and	recorded	their	physical	features
• Statistically	signinicant	positive	relationship	between	door	numbers	and	appraised	
values

• Rational	explanations	are	considered,	and	none	is	found	to	be	explanatory
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Anchoring effect in housing market – field evidence
• Unveren,	B.	and	K.	Baycar (2019).	"Historical	evidence	for	anchoring	bias:	The	1875	
cadastral	survey	in	Istanbul."	Journal	of	Economic	Psychology	73:	1-14.
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Anchoring effect in housing market – field evidence
• Unveren,	B.	and	K.	Baycar (2019).	"Historical	evidence	for	anchoring	bias:	The	1875	
cadastral	survey	in	Istanbul."	Journal	of	Economic	Psychology	73:	1-14.

• Normalized the	appraised	values	by	setting	V	(50)	=	100
• 100%	increase	in	door	number,	ceteris	paribus,	increases	appraised	value	by	10–25%.
• After	conducting	a	similar	exercise	using	the	results	of	Scott	and	Lizieri (2012),	we	see	that	
100%	increase	in	anchor	(i.e. phone	number’s	last	three	digit)	causes	3–6%	increase	in	
judgement	(i.e. appraised	real	estate	value).	

N = 315 (all properties)

N = 236 (area known)

N = 94 (rent known)

N = 85 (rent and area known)
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Anchoring effect in housing market – field evidence
• Unveren,	B.	and	K.	Baycar (2019).	"Historical	evidence	for	anchoring	bias:	The	1875	
cadastral	survey	in	Istanbul."	Journal	of	Economic	Psychology	73:	1-14.

• Alternative, rational explanations	considered:
• Buildings with	low	door numbers could	be	close	to	the	inner-city	where	real	properties	
were	maybe	cheap	at	the	time,	and	high	door numbers could	be	located	in the	
periphery	where	real	properties	were	maybe	expensive	

• Older buildings	could	be	numbered	earlier	so	they	would	have	lower	door numbers. In	
other words,	door number would	act	as	a	proxy	of	the	building	age,	which	certainly	
affects	value

• Both locational and age variables are missing from the dataset
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Anchoring effect in housing market – field evidence
• Unveren,	B.	and	K.	Baycar (2019).	"Historical	evidence	for	anchoring	bias:	The	1875	
cadastral	survey	in	Istanbul."	Journal	of	Economic	Psychology	73:	1-14.
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Anchoring effect in housing market – field evidence
• Unveren,	B.	and	K.	Baycar (2019).	"Historical	evidence	for	anchoring	bias:	The	1875	
cadastral	survey	in	Istanbul."	Journal	of	Economic	Psychology	73:	1-14.
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Anchoring effect in housing market – field evidence
• Unveren,	B.	and	K.	Baycar (2019).	"Historical	evidence	for	anchoring	bias:	The	1875	
cadastral	survey	in	Istanbul."	Journal	of	Economic	Psychology	73:	1-14.

• Strengths:
• Good external validity: field evidence rather than lab experiment with students
• Ruled out alternative explanations (omitted variable bias)
• Estimate effect size of anchoring effect

• Weaknesses:
• Small sample size
• Data and map are 30 years apart
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Mega	events	and	their	impact
• Muller,	M.	(2015).	"The	Mega-Event	Syndrome:	Why	So	Much	Goes	Wrong	
in	Mega-Event	Planning	and	What	to	Do	About	It."	Journal	of	the	American	
Planning	Association 81(1):	6-17.
• Mega-events	are	one-time	occasions	of	a	fixed	duration	that	attract	a	
large	number	of visitors	and	have	worldwide	reach.	

• Come with	significant	costs	and	long-term	impacts	on	the	built	
environment	and	the	population	of	the	host	countries	or	cities.

• Examples:
• Olympic Games
• Football World	Cup	
• World’s	Fairs	(Expos)
• EURO 2020
• Super	Bowl 47



Mega	events	and	their	impact
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Mega	events	and	their	impact
• Muller,	M.	(2015).	"The	Mega-Event	Syndrome:	Why	So	Much	Goes	Wrong	in	Mega-Event	
Planning	and	What	to	Do	About	It."	Journal	of	the	American	Planning	Association 81(1):	6-
17.
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The Beijing 2008 Olympic Games

• Over	300	billion	
CNY	(approximately	
45	billion	USD)	was	
spent	to	event	
preparation	
between	2002	and	
2008

• Invested heavily in
infrastructure,
environment, and
public security
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Data	and	methods	

• Survey	interviews	conducted	in	2009,	about	a	year	after	the	Olympic	Games.	

• The	gap	between	the	event	and	the	interviews	is	long	enough	for	the	residents	to	appreciate	
the	changes	in	their	daily	life	introduced	by	the	Olympic	Games,		and	is	also	short	enough	to	
minimize	the	effect	of	confounding	factors.	

• Respondents: renters living in	the	areas	that	are	close	to	the	event	venues,		and	had	plans	to	
purchase	their	own	homes	before	the	event.	

• Sample size: 396

• Logistic regression
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Data	and	methods	
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Data	and	methods	
Do you	 anticipate	 to	 purchase	 a	 home	 in	 a	
location	that	is	inferior	to	where	you planned	to	
live before the Olympic.	If	the	answer	is	yes,	the	
participants	 are	 classified	 as	 “anticipated	 to	 be	
involuntarily	relocated”, and Relocation = 1.	

Subjective measurements
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Findings and Discussions
• Subjective measurement of event effects allows negative impact (below average)

• The average score is close to the mid-point for all three variables

• The positive effect of Olympic disappeared within a year (adaptation)

• Abstract	and	aggregated	statistics	cannot	reveal	individual	experience
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Findings and Discussions
• If	a	respondent’s	evaluation	of	Olympic	Games’	impact	on	local	transport,	environment,	and	
public	security is higher,	she	is	more	likely	to	anticipate	a	move	into	a	less	desirable	
neighbourhood,	or	involuntarily	relocated	due	to	the	effect	of	the	Olympic	Games.	
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Conclusions	
• Field evidence obtained through survey (not experiment)
• Focus on subjective feelings (perception) instead of objective
measurements
• Potential missing variable issues (such as time preference, risk
preference, job location, commute preference, generational wealth
transfer, among others)
• Effect size should be explored (see Wang,	M.,	et	al.	2015.	
"Behavioural	insights	into	housing	relocation	decisions:	The	
effects	of	the	Beijing	Olympics."	Habitat	International	47:	20-28.)
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Practical	Session	

• Open the buyer’s questionnaire. Examine the questions included.

• If homeowners	(i.e.,	sellers) are the subjects of this study, what research questions do you
want to ask?

• Choose questions from the buyer’s questionnaire to answer the questions identified above.

• Think	about	other	behavioural	aspects	that	might	be	considered	when	studying	government-
led	gentrification.	How	are	you	going	to	collect	the	data	for	such	a	study?	

• Suggest	ways	that may	improve	the	analysis	in	this	case	study.
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Further readings
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Further readings
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Summary

• Research questions
• Gentrification	defined
• Consequences	of	gentrification
• Mega	events	and	their	impact	on	urban	environment
• The	Beijing	2008	Olympic	Games
• Data and methods
• Findings and discussions
• Future research directions
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